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The Adventure Travelers, we aré interfationally-acel
multi-platform media company fd@&sed onsthe travel, ad
outdoor gear, and photography } stries. From over ad@
ago, the brand has grown to be of the largest indepe

adventure travel publications with a highly-engaged lo¥a >

audience across our website and social media channels. The

Adventure Travelers bring destinations and experiences to life
through our digital content.




CREATORS OF
CAPTIVATING

VISUALS

In our world of exploration, we go beyond the
boundaries of digital publications. As passionate
storytellers and creators of realistic visuals, The
Adventure Travelers bring new life to every
platform, treating each one as a unique voice. We
are committed to creating award-winning content
and are obsessed with cutting-edge marketing
strategies. Join our journey where our innovative
travel and adventure creativity, produces
exceptional results for our valued partners.
Together, we can bring a relevant voice and new
life to adventure travel.


https://www.youtube.com/theadventuretravelers
https://www.theadventuretravelers.com/

The Adventure Travelers readers are
affluent, adventurous, and sustainable
travelers who are on a mission to
discover authentic and unique
experiences, cultures, accommodations,
and cuisine on their bucket list trips.
These are the travelers who look for the
unexpected, step off the beaten path
and are willing to invest significant time
and funds to live out their travel
dreams. From expeditions to Micronesia
and 5-star chartered catamaran cruises
in the British Virgin Islands, and
backpacking treks through the Sierra
Nevada's, we cover the globe in a
curious and responsible way.
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The Adventure Travelers excel through our social media! Join us, the founders Michael and Melissa Harlow, on
thrilling and bucket list journeys through award-winning photography and videos. Our content is more than
visuals; it connects us with a global audience, fostering meaningful engagement across diverse platforms.

Every post, every story - it's all crafted with love and authenticity by us, ensuring a genuine reflection of our
adventures and building trust with our following. Explore the extraordinary with The Adventure Travelers,
where each moment is a celebration of travel, joy, and the shared spirit of wanderlust!
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Sailing RV & Hiking Pros

The Adventure Travelers
) )} @TheAdventureTravelers
4.78K subscribers - 256 videos

il Adventure Travelers
EAdventureTravelers.co

Donate

Ready for an adventure? We sail our
yacht to Baja Mexico and into the Sea...

The Adventure
Travelers

theadventuretravelers.com- RV,
Sailing, and Hiking blog for the adventure
travelers. Enjoy. Relax. Discover.... more

® TheAdventureTravelersRV

and 1 more link

[

instagram.com/theadv...

Manage videos

Home Videos Shorts Live Playlists

18k followers - 39 following

© SanDiego, CA

618k monthly views
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If you need RV, Sailing, and Hiking advice from
pros. then vou stumbled on the right place.



https://www.theadventuretravelers.com/
https://www.youtube.com/theadventuretravelers
https://www.pinterest.com/TheAdventureTravelersRV/
https://www.instagram.com/theadventuretravelers/
https://www.pexels.com/@theadventuretravelers/
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The Adventure Travelers captivate audiences through our enchanting
long-form videos! Our vibrant vlog-style adventures, offer an authentic,
first-person journey into destinations and products. Crafted with genuine
experiences, these heartwarming videos are shared on our lively YouTube
channel. Our goal is to express an authentic point of view while
uncovering the true adventure in every trip.

Most videos are partnered with a detailed article on our website and
social media, creating a valued synergy between visual and written
content. Not every traveler is the same, so this approach reaches all
types of travelers, the reader and the video watchers.



Brand
Partnerships

The Adventure Travelers love to create
engaging and authentic stories from real
adventures. Our strong audience
connection makes us an ideal partner for

branded content collaborations. With our

platforms, brands can seamlessly
integrate their messages into compelling
narratives, ensuring a natural resonance

with dedicated followers and
guaranteeing meaningful engagement
over traditional promotion.
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Example: The Adventure
Travelers work with s

many brands, such as

Captain Andy's Sailing b
Adventures, NROCKS 4
Outdoor Adventures,

Kipu Ranch Adventures, \
and others. We

showcase our adventures A
through written articles,

social content, and

YouTube videos. This '
coverage, along with ~
powerful CTA's generates ?\

multiple confirmed
bookings with the
companies we align |
ourselves with. j



Destination
Marketing
Campaigns

We have a professional voice talent on
our team...Melissa Harlow! Melissa's voice
adds credibility, experience and a natural
vibe to all our content. The Adventure
Travelers travel internationally on
comprehensive marketing campaigns with
tourism boards and tour operators to
highlight exciting destinations and new
products. We then create extensive media
coverage across editorial and social media
to promote our partners and license the
visual assets to the client for
their own marketing efforts. i
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Example: The Adventure
Travelers worked with
Tradewinds Luxury
Vacations to promote
their chartered
catamaran fleet in the
British Virgin Islands. In
addition to making one
of the most popular
videos on YouTube for
Tradewinds, we also
published a 6 page,
full-featured article in
Latitudes & Attitudes
magazine, following up
with social media posts
and a well-recieved blog
post on our website.



https://www.fiverr.com/melissaharlowvo
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Brands tap into our loyal audience by
. i - Example: Our Honest
having The Adventure Travelers review ; Reviews playlist on our
their products across YouTube, our Veurules g ias
. 3 . over 455,000+ views.
website, and social media. We are very The Adventure Travelers
selective about who we work with and travel on numerous trips
. throughout the year in
what products we test, always being partnership with brands,
honest with our reviews, ensuring our - FERIETG & VeTeRy of
. . products and services.
audience trusts us with our valued _ - We have partnered with
recommendations. a variety of other
products, such as;
Spyderco Knives, Reef
Safe Sunscreen, Kings
Water Systems, Smart
Bottle and many more.
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Professional
Photography &
Videography

We are professional videographers and » Example: With over 5.3
Melissa is an award—winning v _ A 3 _I ; million views on Pexels
photographer. Our skills and styles are all —— lifs} QUCIALLE) Loy

. . All-time photo views +99.2K new views on Goog'e as a
encompassing; from travel, commercial, 16,371,261 Local Guide Level 8, The

16.4M

event, wildlife, photojournalism, and | = Adventure Travelers are
. 4 _ known internationally.
even underwater/aerial photography and : : B Since we have traveled
videography. We work on both sides of > B R to some of the most
e remote places on earth,
the cameras and are also older . P e our photography is

Your contributions have
18M views

See contributions

sought out from both
professionals and
journalist whom
incorporate The
Adventure Travelers
media into their pieces.

professional models for hire for location
shoots.
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https://www.backstage.com/tal/michael-harlow/
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With international press coverage, _
regular TV, radio, and podcast < Example: After sailing
appearances and known in our industries ——— | el dpelienine ol
. _ - Island Packet Yacht
as leaders and professionals, we have o across the Pacific Ocean
aligned ourselves with numerous — s, IElEme PRskel
. . Yachts reached out to us
companies as brand ambassadors. We to manage their West
also represent a small number of Coasi Selles, 08 wiell €5
. . commissionsing The
companies that resonate with our values Adventure Travelers to
as official brand ambassadors. —~ 2reElUE @ vizED @ Chiel
> : yacht manufacturing

business, which has
resulted in numerous
yacht sales in the tens of
millions of dollars.



Media Links

World Record 57 Adventures in 57 Hours:

TheAdventureTravelers.com
57 Adventures in 57 Hours in San Diego

CBS 8 San Diego
San Diego man will attempt 57 adventures in 57 hours on his 57th birthday

Fox 5 San Diego
The Adventure Travelers 57 Adventures in 57 Hours

The Star News
Meaning of Life: 57 adventures in 57 hours is goal for man to celebrate his 57th

birthday

The San Diego Union Tribune - La Jolla Light
A birthday for the books: La Jolla is in local man’'s plans for 57 adventures in 57 hours

Medium.com
iPhone Adventure Filming

Mobilefilmmaking.Podbean.com
iPhone Adventure Filming with Michael Harlow

EINPresswire.com
San Diego Resident Attempts to Complete 57 Adventures in 57 Continuous Hours

Instagram
Adventure #1 of 57

Instagram
Adventure #57 of 57



https://www.theadventuretravelers.com/57-adventures-in-57-hours-in-san-diego/
https://youtu.be/1YSygbwL7Tk?si=C32VAbj66jaoL3Rr
https://www.instagram.com/reel/C_Hzpr8Ogmm/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C_BupHAyo9_/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://drive.google.com/file/d/13ydXDE9SYzMS5VmrS4kuSJC2zOErj8Jm/view?usp=drive_link
https://drive.google.com/file/d/13ydXDE9SYzMS5VmrS4kuSJC2zOErj8Jm/view?usp=drive_link
https://mobilefilmmaking.podbean.com/e/iphone-adventure-filming-with-michael-harlow/
https://drive.google.com/file/d/1vC4GNwcNgd1tAs5nEykT9N9WRPIYNh4r/view?usp=drive_link
https://www.sandiegouniontribune.com/2024/08/18/a-birthday-for-the-books-la-jolla-is-in-local-mans-plans-for-57-adventures-in-57-hours/?fbclid=IwY2xjawExqA9leHRuA2FlbQIxMQABHfOwmtX_0x8FUWzWfnQfIIh70QuZGpTqDbDN_-Q8nYvzJZ6kjzX6ulIB7w_aem_TM2FGaIudjMO7vDV52qRyQ
https://drive.google.com/file/d/1-VMQWItu8yptdh-2okzJsGDkX4su_trt/view?usp=drive_link
https://youtu.be/bV8N5fc5n3I?si=Zv0R9Hsj_I4IkU0I

Adventure Travel:

LA Times
How a Couple Overhauled Their Finances and Got Their Dream Life

SideHusl.com
Freedom Playbook: How To Live Your Dream Life

Media Links

Magazine Articles Michael's Written:

Latitudes & Attitudes #33 Winter 2020-21
To Charter or Not Charter, That is the Question!

Latitudes & Attitudes #28 Fall 2019
Pacific Coast Delivery

Latitudes & Attitudes #32 Fall 2020
Mishaps and Pitfalls of Cruising

Cruising Outpost #23 Summer 2018
The Dead Head

The Savvy Retiree Magazine
An Extra $25,000 May Be Sitting Idle in Your Driveway

Books We've Written:

How to Make and Save Money While Traveling
Cancel Timeshare & Be Free
Max the Dog Grows Up

Acting /| Modeling

Backstage


https://www.latimes.com/business/story/2021-04-17/side-job-retire-dream-life?fbclid=IwAR2Qp0vQSHt1_uOsv9AB-GCiWFcKzAJ6woQ96Y-D_DU1DXfGaZQtvYyG19I
https://sidehusl.com/freedom-playbook-how-to-live-your-dream-life/
https://www.backstage.com/tal/michael-harlow/
https://amzn.to/4bZSTBs
https://amzn.to/4bZSTBs
https://amzn.to/4kSgOXn
https://amzn.to/4kQUxJB
https://drive.google.com/file/d/1MrhxoITFALz05YyiSWIf0useRbfsY3j2/view?usp=drive_link
https://drive.google.com/file/d/1cILUo-6u9Em_kxj1BtxTJe1isPvtxbO-/view?usp=drive_link
https://drive.google.com/file/d/1LmvLWDJlVUj45jHDv-5C45DMka2uXbLm/view?usp=drive_link
https://drive.google.com/file/d/1LmvLWDJlVUj45jHDv-5C45DMka2uXbLm/view?usp=drive_link
https://drive.google.com/file/d/1lj_zlCz_uL5t00nRcZ351GYYIuIStDZq/view?usp=drive_link

RV Industry:

Outdoorsy.com
Meet Owners Michael and Melissa Harlow

CNN Business
Covid Divide Personal Economy

Media Links

News Broadcast:

ABC 10 News
Making It | San Dieqgo

Podcasts:

Mobile Filmmaking Podcast
Mystery Story and Smartphone Video Travels with Michael and Melissa Harlow

Tough Girl Podcast
Melissa Harlow - Embracing Life's Adventures at 62: From Sailing the Pacific Ocean to
Hiking the John Muir Trail:

The VO Life Podcast
Volunteer VO with Melissa Harlow

Sponsored Trips:

Captain Andy's Sailing Adventures
Kipu Ranch Adventures
NROCKS Outdoor Adventures
Shubenacadie River Runners
Coyote Land Tours
Sea Quest Hawaii



https://drive.google.com/file/d/1OUSZLfdfO8iFpnHo85sdqWNQWdSWAQ1o/view?usp=drive_link
https://drive.google.com/file/d/1Xpxya_HOHuQswlM0lKOFwHR1SKr65ZuO/view
https://www.youtube.com/watch?v=9PqfSX0R4ww&ab_channel=TheAdventureTravelers
https://www.youtube.com/watch?v=s_4yZDn1Amg&ab_channel=TheAdventureTravelers
https://www.youtube.com/watch?v=txQGevdXjN8&ab_channel=TheAdventureTravelers
https://www.youtube.com/watch?v=i3fPfbqR4Yg&ab_channel=TheAdventureTravelers
https://www.youtube.com/watch?v=-vemzPlS5gQ&ab_channel=TheAdventureTravelers
https://www.youtube.com/watch?v=KXecgqkyqP4&ab_channel=TheAdventureTravelers
https://share.transistor.fm/s/893d1352
https://toughgirlchallenges.libsyn.com/melissa-harlow-embracing-lifes-adventures-at-62-from-sailing-the-pacific-ocean-to-hiking-the-john-muir-trail
https://mobilefilmmaking.podbean.com/e/mystery-story-and-smartphone-video-travels-with-michael-and-melissa-harlow/
https://www.youtube.com/watch?v=ZoWen62bf8Y&ab_channel=ABC10News

Public Relations:

Laura Davidson Public Relations

Visit Victoria Tourism - Promoting Melbourne, Australia

Wild Adventures Melbourne

Media Links

InterContinental Sorrento Mornington Peninsula by IHG

New Zealand Collaborations:

Mad Campers Campervan Rentals

Driving Creek Railway & Zipline
Kaituna River Rafting

Huka Falls Jet
Abel Tasman Kayaks

Maui, Hawaii Collaborations

Joey's Kitchen Maui
Teralani Sailing Adventures Kaanapali

Sail Maui


https://drive.google.com/file/d/1OUSZLfdfO8iFpnHo85sdqWNQWdSWAQ1o/view?usp=drive_link
https://drive.google.com/file/d/1Xpxya_HOHuQswlM0lKOFwHR1SKr65ZuO/view
https://www.youtube.com/watch?v=9PqfSX0R4ww&ab_channel=TheAdventureTravelers
https://www.youtube.com/watch?v=s_4yZDn1Amg&ab_channel=TheAdventureTravelers
https://www.youtube.com/watch?v=-vemzPlS5gQ&ab_channel=TheAdventureTravelers
https://www.ldpr.com/
https://www.visitvictoria.com/officialguide
https://wildadventuresmelbourne.com/
https://www.ihg.com/intercontinental/hotels/us/en/sorrento/melst/hoteldetail
https://www.madcampers.co.nz/
https://drivingcreek.nz/activities/coromandel-zipline-tours/
https://kaitunacascades.co.nz/
https://www.hukafallsjet.com/
https://www.abeltasmankayaks.co.nz/
https://joeyskitchenhimaui.com/
https://teralani.com/
https://sailmaui.com/



